
I’m glad that nice people don’t always finish last.

My own view is that nice people never finish last; it just

depends on what you are using to keep score. It has taken

me a while, but I have discovered that true success in

business is never at someone else’s expense, and that

it is possible to be a nice guy and also successful. 

There are those in the industries we serve who fall

into that category, and it is always a pleasure to know

them and do business with them. You know who

they are. They are the businessmen who are support-

ive, not destructive. They are the people who cause 

you to feel better after a phone call than before. They

are the people who offer help—real help. They usually adhere to the idea

that the success of others in the industry results in the success of the 

industry as a whole. They are the people who can be competitive in

business while maintaining true friendships.

Success is a family thing. Just as a company can’t exist with one success-

ful employee and the rest unsuccessful, an industry can’t exist with one

successful business and the rest unsuccessful.

Enough ramblings. I know where I fit into this picture—somewhere

between A, the nice guy and B, and hopefully getting closer to the A side.

Why don’t you do a little candid review and see both where you stand and

which way you are heading. You are facing one direction or the other!

And speaking of family, there are two family reunions to mention. Those

in the jetting business are heading toward Houston this month (August

21–23) for the 2005 Waterjet Conference. Chuck, Gary, and I look forward

to seeing many of you there. Please, come and visit us at booth 93.

It’s not too early to remind you of the importance and value to be found

in the CETA show (October 9–11). This year will be a pivotal event, and

much thought and effort has gone into its planning. Myrtle Beach is a 

beautiful place with plenty to do and see. Not only will golfers love the

great courses and weather, non-golfers will also enjoy the shopping and

historical content of the area. 

The professional associations in our industry are a large part of the 

“family.” It’s not too late to plan to visit Houston, and it’s not too early to

book your rooms in Myrtle Beach. We’ll be there!

www.wjta.org

www.ceta.org
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Aug. 21–23 WJTA Convention,
Houston, TX, Marriott Houston
Westchase Hotel (formerly
Adam’s Mark Hotel), 314-241-
1445, www.wjta.org.

Sep. 7–9 Clean Asia Show
Shanghai 2005, for more in-
formation visit www.clean
asia.com or contact Loone Yeo
at 65-6481-3880 or email:
looneyeo@ cleanasia.com.

Oct. 4–5 Rapid Prototyping 
& Manufacturing Certificate
Program—Associate & Profes-
sional, Atlanta, GA, for more
information visit www.sme.org
or email training@sme.org. 

Oct. 9–11 CETA PowerClean
2005 Myrtle Beach, SC
www.ceta.org.

Oct. 18–21 ISSA INTERCLEAN
Las Vegas, NV, www.issa.com.

Oct. 19–22 International Kitchen
Exhaust Cleaning Association
IKECA Fall Technical Education
Seminar, Chicago, IL, for more
information, visit www.ikeca.org
or call IKECA Headquarters at
301-230-0099.

Nov. 13–16 FABTECH® Inter-
national & the AWS Welding
Show, McCormick Place South,
Chicago, IL. For information
visit www.wme.org.

2006

Jan. 23–25 Manufacturing for
Performance Conference and
Exhibits 2006, Indiana Con-
vention center, Indianapolis,
IN. For more information, visit
www.sme.org. 

Jan. 29–Feb. 1 PACE Paint and
Coating Expo, Tampa Conven-
tion Center Tampa, FL, for infor-
mation, visit www.sspc.org/
events/ or call 877-281-7772.

Jan. 30–Feb. 1 Gulf Cleantech
2006, Dubai World Trade 
Center, United Arab Emirates 
for information visit www.gulf-
cleantech.com.

Mar. 27–30 WESTEC 2006
Exposition and Conference, Los
Angeles Convention Center, Los
Angeles, CA. For more infor-
mation, visit www.sme.org.

Jim McMurry
jim@adpub.com

800-525-7038


